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INTRODUCTION
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Immigrants from East and West Africa are growing steadily in the United States.With this
trend, there is an expected change in the behavioral patterns of this market which could
impact their consumption of goods and services and thus, provide a myriad of marketing
opportunities.

With this in mind, The African Chamber of Commerce, New American Dimensions, The
Minneapolis Foundation, Aguilar Productions and Dr. BilQogie undertook a research
project to gain an irdepth understanding of East and West African immigrants in the U.S.
particular interest in this study are the following:

Relocation patterns: reasons for coming to the U.S. and length of U.S. residency
Language proficiency: in English and their native languages

Values and seiflentity

Shipping habits and brand selection criteria

Financial planning and investment

Ownership of electronic products

Use of Englislanguage and Africdanguage media
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K Insights from this research will be an actionable marketing resource that will help dev}‘p
and refine strategies to improve and grow the market share of products and services
catering to the African market in the U.S.

X This study consisted of two phases:

A series offocus groups (exploratory in nature) and designed
to formulate and flesh out hypotheses about the market. This
study was conducted among immigrants from East and West
Africa residing in Los Angeles, New York and Minneapolis.

Phase 1

A guantitative survey was conducted to test the hypotheses
developed from the focus groups and obtain projectable
information. An intercept survey was conducted in Los
Angeles, New York,Washington DC and Minneapolis among
East and West African immigrants.

x  This report summarizes key findings from both phases of this study. In addition, NAD has

\ available upon request. /
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created a separate video with the sole purpose of bringing this segment to life. This video is



/NewAmerican Dimensions designed the qualitative phase to understand the African \
Immigrant experience, specifically to:

A

Analyze aspects of African Immigrant identity and how that changes or does not with
acculturation

ldentify immigration challenges that affect the experience
Detail the African values immigrants prioritize and associate with their home countries

Develop a picture of African immigrant perceptions of America and Americans, in
particular, African Americans

Understand the relationship between Africans and African Americans

Identify media consumption habits and preferences, as well as the perceptions of
Africans in the media

Discover entertainment interests and priorities, including sports, music, movies,
vacationing, etc.

Understand purchasing decision making and financial services needs. /7




x New American Dimensions conducted six (6), mini focus groups articipants) in Los Angeles,
New York, and Minneapolis, according to the following plan:

| LosAngeles

North 1 Male 1 Female

Africans

East Africans 2 Mixed 2
West 1 Male 1 Female

Africans

o |2 | 2 | 2 | 6

x  Groups were moderated by New American Dimensions President, David Morse, our experience
African moderatorPejuMilne, and Bruce Corrie.
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The intercept survey was conducted as follows:

U  With 393respondents from East and West Africa

U The actual sample sizes for each of the markets were weighted to reflect the
proportion of immigrants in these markets as reported in the latest census, as shown
below:

IO 0 PO N ey
Market Sample Size Percent Sample Size Percent
Los Angeles 25% 12%
New York 74 19% 141 36%
Washington DC 75 19% 153 39%
Minneapolis 144 37% 51 13%

(continued) j
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x  The respondents were randomly selected and intercepted in malls and busy public locat
They were gqualified as:

Selfidentified immigrants from countries in East and West Africa

Born in their native countries (first generation immigrants)

18 to 60 years of age

Could speak English owell &6 or overy
Residents of the U.S. for at least one year

x  The intercept interviews were conducted in English

x  Although it was first established to interview 50% males and 50% females, the actual
composition was 55% male and 45% female

x  Similarly, it was also first established to interview 40% ag@4185% age 384 and 25%
age 4560.The resulting composition was: 49% age348 30% age 384 and 21% age 45

x Research Note: This study involvBisst generationmmigrants from East and West Africa

wW

who are fluent in English, a group that may or may not represent all immigrants from Eas

e
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The African Opportunity




Africa is richer than you think
| t 6 s "larhest ecoromy in the world

There are one billion Africans, including the one hundred million abroad

RFRIC
RISIN

HOW 900 MILLION AFRICAN CONSUMERS
OFFER MORE THAN YOU THINK

There are 1.4 million foreigborn Africans living in the U.S.

Nigeria, Egypt and Ethiopia accounted for the largest number of arrivals
between 1990 and 2000.

African immigrant's buying power is estimated to be $50 billion dollars

U Bigger than the GDP of 120 countries in the world

U In relative terms will be the'®largest African GDP after Morocco

There are market opportunities for virtually every category to serve the African
consumetr.

Committed mar keters grow by building brand
of life.




x  There were 1.4 million foreign -born
from African residing in the U.S.in

22\07 U.S. Immigrants
Mexico 'CEI'III:;I'
x In 2007 this group made up 3.7% of 20% —America
all immigrants (2007) 5%
A . Caribbean
Oceania P 10%
1%
Northern )
America 5“”?“
3% Am;;lca
Africa °
3%
Asia
El:r;r ol T 26%

Sources: U.S. Census, Feb. 2009; Wéiddtbook2004,
Yearbook of Immigration Statistics; Migration Policy
Institute, Feb. 2009 and Aug. 2003
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http://www.census.gov/Press-Release/www/releases/archives/american_community_survey_acs/013308.html
http://www.flickr.com/photos/doctor_zizmor/61128095/
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O'Weslam Africa OEasterm Africa O MNorthern Africa
B Southern Africa @ Unclassified O Middla Africa

Top three countries
MNigeria 13.1%
AEgypt 9.6%

Sources: Migration Policy Institute, ﬁEthiopia 9.5%

Feb. 2009 and Aug. 2003

accounted for the largest
number of arrivals
between 1990 and 2000.
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More than half of the African -born living in the U.S. arrived between 1990 and
2000
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1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001

Year Admitted

A 56.6 % arrived between 1990 and 2000 Nearly 60% of the foreighorn from

A 25.7 %arrived between 1980 and 1989 Somalia andKenya have entered the
A 17.2 percent arrived before 1980. US in 2000 and later.

Sources: Migration Policy Institute,

Feb. 2009 and Aug. 2003 15



The longer Africans have been in the United States, the less geographically
concentrated they have become. Africans tend to settle closer to each other upon
arrival, becoming more spread out the longer they have lived in the United States.

11%

459%

Sources: Migration Policy Institute,
Feb. 2009 and Aug. 2003

O New York

m Washington

O Los Angeles

O Atlanta

m Minneapolis

o Boston

B Houston

O Chicago

m Dallas

m Philadelphia

O All Other Metros
o Mon-Metro Areas

2007 numbers
NY 10.7%
California 10.2%
Texas 8.4%
Maryland 7.9
Virginia 5.6
New Jersey 5.2
Massachusetts
4.9

The African
population in
Washington has

experienced a
148% rise in the
last 10 years
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Non-US citizens 60.2% 57.4%
x  African -born most likely to be naturalized U.S.
citizens (have been in the country the longest)
U Lybia(62.9%)
U Egypt (59.1%)
U Mozambique (52.1%)

x African -born least likely to be naturalized U.S.
citizens

U Mauritania (6.5%)
U Botswana (10.9%)
U Togo (12.9 %)

Sources: Migration Policy Institute,
Jan. 2006 17



