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Background & Purpose

× Immigrants from East and West Africa are growing steadily in the United States. With this 

trend,  there is an expected change in the behavioral patterns of this market which could 

impact their consumption of goods and services and thus, provide a myriad of marketing 

opportunities.

× With this in mind, The African Chamber of Commerce, New American Dimensions, The 

Minneapolis Foundation,  Aguilar Productions and Dr. Bruce Corrie teamed up to undertake 

a research project to gain an in-depth understanding of East and West African immigrants in 

the U.S.  Of particular interest in this study are the following:

ü Relocation patterns:  reasons for coming to the U.S. and length of U.S. residency

ü Language proficiency: in English and their native languages

ü Values and self-identity

ü Shipping habits and brand selection criteria

ü Financial planning and investment

ü Ownership of electronic products

ü Use of English-language and African-language media

ü Demographic characteristics
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Detailed Findings
Relocation Patterns
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African respondents came to 

America in search of education or 

economic opportunities.

ÅSome came on scholarship

ÅA few came with their spouses

ÅMany came from upper class families in 

Africa

ÅSome came to the U.S. through other 

countries, particularly France or 

England

ÅAll seek opportunity,  most want to be 

in the U.S. for now, but many want to 

return to Africa eventually

Why Come Here?
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MARKET REGION

Los

Angeles

New

York

Washington

DC

Minnea-

polis

East

Africa

West

Africa

WEIGHTED BASE 47 141 153 51 133 254

Significance Notation A B C D E F

Attending U.S. school 45BD 28 35D 17 28 33

Came with parents/other relatives 16D 14D 23D 4 9 20E

Sponsored by family member 5 1 17AB 49ABC 23F 9

Opening/running a business 5 28ACD 4 1 12 13

Job offer from U.S. company 3 1 9B 3 3 6

Marrying U.S. citizen 3 4 7 2 2 6

Other 27CD 20C 1 15C 19 10

Primary Reason for Coming to U.S. (By Market and African Region)

D1. What was your mainreason for coming to the U.S.?

Letter: significantly above designated segment at 95% confidence

Findings are in percentages

While a sizeable immigrants from L.A and Washington DC come to the U.S. for 

educational opportunities, a large proportion of respondents from Minneapolis immigrate 

because of family sponsorship.  
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AGE RELIGION

18-34 35-44 45-60 Christianity Islam

WEIGHTED BASE 202 116 75 214 106

Significance Notation A B C D E

Attending U.S. school 36 24 31 34E 18

Came with parents/other relatives 26BC 9 5 18E 8

Sponsored by family member 10 14 23 13 20

Opening/running a business 5 20A 18A 9 22D

Job offer from U.S. company 3 9A 3 6 4

Marrying U.S. citizen 5 3 7 7E -

Other 13 16 9 9 23D

Primary Reason for Coming to U.S. (By Age and Religion)

D1. What was your mainreason for coming to the U.S.?

Letter: significantly above designated segment at 95% confidence

Educational opportunity is the top reason for immigration among all age groups, 

although more of the younger ones tend to come with family compared to older 

immigrants, who also immigrate for business opportunities. 

More Christians immigrate for education while more Muslims for business.



Respondents mentioned many immigration 
challenges, but concluded that their work 
ethic and determination allowed them to 
overcome these obstacles, which include: 

×Culture shock 

×Language

×Figuring out the American system

×Homesickness and loneliness

×Lack of respect in the community

×Not being treated as equals, particularly in the 
workplace

×Trying to hold onto traditions

×Racism

Immigrant Challenges Overcome by Work Ethnic and 
Determination
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Detailed Findings
Values & Self -Identity
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Å Respect for others, particularly elders 

Å Strong discipline

Å A happy, polite, neat bearing

Å Hospitality

Å Religion

Å Strong work ethnic

Å Focus on Education

Å Not exclusive: receptive to different ideas and 

people

Å Raising children with a strong African identity

Å Valuing family and your root and familial 

dependency

Å Altruism: value giving back and helping people, 

especially family in Africa

Å African music and food.

Africans are United Through Cultural Pillars
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Pride in being African is strong.  Respondents believe 

being African means:


